What are the key communications challenges for BME Third Sector organisations?

Lydia Frempong, Business Development Manager, Media Trust: “I think one of the main barriers is resources within the organisations. Talking to some of the organisations that have come here today, they’ve mentioned that there might be one person within the organisation doing three roles within the organisations. As a result they just feel overwhelmed doing their daily tasks let alone getting their messages out there.”

Damien Clarkson, Marketing and Communications Officer, Knowhow NonProfit: “Often, the organisations have one person who does multiple roles. ‘Understanding’ within these organisations can be difficult to communicate, because some of the senior members of the organisation may not be familiar with some of the social media technologies that, perhaps, marketing practitioners are looking to use and by not understanding the technology they aren’t able to commission the use of it effectively. So, therefore, the lack of understanding hinders the organisation in how it can actually communicate its voice and its impact.”

Sheeba Harma, UK South Asian Manager, Oxfam: “The huge challenges BME organisations are facing is in getting their voices heard by mainstream organisations. Now what they could do about it is really banding together. I think at the moment there’s a huge detachment within the BME sector as well. They tend to go in certain pockets where they’re working with a specific community or on specific issues. So they need to actually band together, get their voices right and lobby the right kind of potential that is out there to get their voices right. I think that is most crucial issue to address. That is the one major step that I think they need to work on.”

Sarah Menezies, Development Officer, Evelyn Oldfield Unit: “Many of the groups I work with don’t have regular access to ICT, and if they do there are lots of faults and programme issues of software and so on and hardware. They’re expensive, these issues. And many of their beneficiaries don’t have access to regular internet access or to computers even.”

Richard Cooper, Development Manager, Charity Technology Trust: “I think there are a huge number of barriers around. The area I mainly get involved with is around the area of technology. Fundamentally, that’s about getting access to technology, finding technology that people can share, collaborate on, particularly across organisations. There are a lot of tools that are out there. But particularly among smaller organisations, and many, many BME organisations fall into that category, really don’t know what’s available and to a large extent don’t even know the kind of questions to ask about what’s there, what they can do and how they can work with them.”

Sahara Quli, CEO, KnowHow NonProfit: “The issues that are facing the BME sector are: a lack of involvement in decisions that will directly affect them at regional and national level; exclusion from major think tanks. We also feel that whilst BME is marked out as a group for inclusion, there’s never really the road map as to how you include them. KnowHow NonProfit was built very much on the basis that we wanted to include the BME sector.”
Caryl Aygard, Chair, Voice4Change England: “Size is an issue. The majority of BME organisations are small organisations so invariably larger organisations that have more staff and are better placed to influence decision makers are further along the line in some instances than BME organisations.”

Lydia Frempong, Business Development Manager, Media Trust: “I think some BME organisations do feel as though much larger organisations maybe have an advantage in their communications. And I feel that BME organisations, the way they could be really successful, is understanding who they are, what they do and what’s their impact. And if they can get those three areas right and communicate with other BME sector organisations and see what they’ve done well, then I think that’s going to be a good recipe.”

Vandna Gohil, Director, Voice4Change England: “In terms of BME third sector organisations providing better evidence to the mainstream so their voice is heard, I think that there are a number of things that need to be done. Firstly I think it is about using our existing reports and our existing statistics and turning them into usable information through communication vehicles, and making sure we simplify that message more clearly. We are too busy focused in on every day service delivery that sometimes we don’t have the time or the skills in order to turn that information into easy sound bytes that the mainstream can understand and also then address as we go forward. So I agree with the proposition that BME third sector organisations don’t always find it easy to have their voices heard by the mainstream. And that is because we haven’t had the resources, capacity or the time to do that. But then, also at the same time, we need to make sure that we invest in ourselves in order to have clear and simple communication messages using the tools we already have at our disposal and making better use of those.”

Caryl Aygard, Chair, Voice4Change England: “We also have to be realistic and say that the issue of institutional racism still exists. And in some instances, I think, BME organisations are hindered by that. It’s maybe not as bad as it was before but it’s definitely an issue that’s still there. I think that our organisation over the years has actually been trying to address policies that address that particular issue.”
So... what are the key communications challenges for BME third sector organisations?

· as train-on resources
· access to technology
· access to relevant bodies

· improved message delivery technique

