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Tej Lalvani talks about finding a synergy with your cause and your donors.

Tej Lalvani

We are a nutrition healthcare company based in the UK that develops products for healthcare and supplement based products.  For different categories from joints, pregnancy to menopause etc.  We’ve been doing this for about thirty five years, and as a leader in the industry it’s important that we create credibility by working with organisations and charities that can help fund research in areas that we are working with
But what’s key I think when looking for the right donator or giver is that there’s a proper synergy involved in that aspect.  So the charities that we work with for instance would be the National Childbirth trust, which we work with for a brand called Pregnacare, a pregnancy supplement.  Then we have a product called Immunace for an immune boosting supplement with the National AIDS Trust.  A product for eye care like Visionace with the Macular Disease Society and the National Osteoporosis Society with a calcium supplement called Osteocare.  So I think it’s important to target companies where there is a good synergy and it makes sense for us top work with them, and also it’s a good exercise whereby charities can benefit from awareness building, because we will obviously promote that we are giving to certain charities either on the packaging or on advertising.  It’s a good way of getting money and building the brand at the same time.
I think events are a good space to be able to get the right network of people in there to understand about the charity and about how to give.  So the key as I stressed earlier was about finding the right space the synergy that both parties can benefit from the involvement.  I think the success rate will be much better if you can target the right sort of company with the right goals the right sort of initiatives, where they feel they can benefit and the feel comfortable with working with you in that space.  I mean we will work with many health charities so there’s no point a charity not to do with that like Crimestoppers or something coming to work with us because we would spend more of our resources working with areas that we think we would benefit from as well.
